
















 
It is also important to perceive the categories of service provider not as 
static, fixed structures but as comprising “pools” of web services 
(offering content and functionality) that can be aggregated in a 
multiplicity of permutations to meet a customer need or exploit a market 
opportunity. Some b-webs might appear permanent (ie, their members 
might collaborate with the same partners for years); others might form 
and disband for a few days, weeks or months to exploit an event, respond 
to a crisis etc.  
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Figure 24 Tourism business web 

 
 

What has been added to this model compared to Figure 23 is some form 
of organising principle based on the concept of a “business-web 
enabler”(BWE) whose members develop and manage the infrastructure 
necessary to enable providers to find each other, select partners, 
aggregate and customise services. Typically, BWEs will include Internet 
Service Providers, hosting companies, application service providers, 
systems integrators, software vendors – notably middleware vendors – 
consultants etc.  

 
Figure 24 highlights three core functional activities undertaken by 
BWEs: web services development (the process whereby content and 
functionality are converted into XML wrapped services); DSP services: 
a directory of web services (the place where web services are published, 
classified, made accessible for re-use, quality is assured, security issues 
are attended to) and business-web builder services (the process whereby 
more complex applications and services can be assembled by any party 
to meet customer demand).  
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